
20  MIGF2018  |  FESTIVAL REPORT

The Industry

“We are 
honoured to 
have participated 
in MIGF for the 
second time. 2OX 
French Bistro in 
the past two years 
has evolved and 
made a presence 
in the Malaysian 
dining scene 

thanks to MIGF. It gave us great pleasure 
to introduce French food with a modern 
twist at the festival and hope that many 
people enjoyed it. Kuala Lumpur has 
been developing as a major gastronomic 
destination to the world made possible  
by an event such as MIGF. 

Dr Julianne Huh
Director/Partner, 2OX French Bistro

“We are 
delighted to 
have been part 
of this festival 
and we hoped 
to have elevated 
the gastronomic 
scene in Malaysia 
along with other 
participants.” 

Mr Frank Stocek
General Manager, Mandarin Oriental, 
Kuala Lumpur – Lai Po Heen

“We are glad to 
have been one of 
the participating 
restaurants at 
MIGF for the first 
time. It was a fun 
and educational 
experience to 
gather with other 
chefs in Malaysia 
– an experience 
which will help us to grow positively.” 

Chef Johnson Wong
Chef Owner, Gēn 

Making it happen – The Festival 
restaurants lead the way

“The MIGF is a great platform to showcase 
what Malaysia has to o�er on an international 
level. The high standards of the event certainly 
bring out the best from our industry, which 
make MIGF a great platform, not only to 
promote our brands, but also to network and 
learn from others. I was most certainly blown 
away by the presentations of new food  
trends and creative inventions exhibited  
by the chefs.”

Ms Rina Abdullah
Director, Serai Group Sdn Bhd – Jibby East and Serai @ Pavilion KL

“It was an incredible experience to have 
witnessed such vast selections of innovative 
cuisines that were o�ered during the festival. 
MIGF combines gastronomy, beverages, 
hospitality and the media and this brings 
together diversity and exposure; establishing 
Malaysia on the world cuisine map.” 

YBhg Dato’ Franz Swoboda 
General Manager, Grand Ion Delemen Hotel – 
Hugo’s in the Sky

“I had a memorable time joining the Festival 
for the first time! For the past 15 years 
I’ve been working overseas and this was a 
great platform for me to showcase my new 
restaurant and bring my cooking to the 
people. The dialogue it creates between 
restaurants, and the interest it fosters among 
the public is great.” 

Chef Gary Chang
Chef/Owner, Champignons

“One of the main reasons we keep coming 
back to MIGF is because it really motivates 
our sta� – in terms of culinary innovation 
and exceeding benchmarks, always pushing 
it higher and higher. I like to see the positive 
competition and synergy it brings about 
as well, and the minute you stop an event 
of such a nature, there’s not many other 
platforms for Chefs to interact. And for the 
young budding chefs, restaurateurs and 
hoteliers that come to the festival, they are 

inspired by what they see.” 

YBhg Dato’ Edward Holloway
Senior Vice President, Hotel Operations, Genting Malaysia Berhad – 
e18hteen Inspired Cuisine, High Line, The Olive
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“The Putrajaya Marriott Hotel 
was delighted to be back in 
MIGF for the first time since 
2013. The marketing strategy 
employed throughout the Festival 
is ideal for attracting multi-
cultural diners, while also being a 
tremendous benefit to both the 
hospitality industry and the local 
community.” 

Mr Louis Chiew 
Executive Assistant Manager, Putrajaya Marriott Hotel - 

“MIGF is a prestigious brand 
that shines a spotlight on 
top-of-the-line Malaysian F&B 
practitioners, giving them 
international exposure while 
providing them a unique 
platform to showcase their 
culinary excellence.” 

Mr Selvan Subramanian
Group General Manager,  

The Marini’s Group – Marble 8, Marini’s on 57,  
M Marini Grand Ca�e & Terrazza

“Not only does MIGF help in 
creating brand awareness for each 
of the participating restaurants, it 
acts as a great tool for people to 
explore the vast variety of food 
available in KL. We hoped to have 
brought the authentic flavours of 
northern India to Festival diners 
and hope that we’ll see them 
returning time and again!” 
Chef Bharat Batra
Director and Chef, Spice Garden

“We are proud to have 
participated in the Festival with 
four restaurants that o�ered 
a diverse range of cuisines, 
from progressive Japanese and 
Italian, to Sri Lankan and South 
Asian. Kikubari, Nero Nero and 
Nadodi, winner of the Malaysian 
Tourism award for best new 
restaurant, and together with 
our Festival veteran Aliyaa 
Island Restaurant & Bar which has garnered numerous 
awards. Over the years we’ve gained a lot of exposure 
on the MIGF platform!” 
Mr Sangeethan Sivagnanam
General Manager, Cinnamon Group – Aliyaa Island 
Restaurant & Bar, Kikubari, Nadodi, Nero Nero “MIGF is a great platform to 

give restaurateurs, industry 
players and hoteliers a 
chance to showcase their 
establishment’s o�erings.” 
Mr Julian Tan Rae Jin
Food & Beverage Director,  
The FACE Suites – Tangerine

“It’s very hard to survive in this 
industry – to dedicate yourself 
to gastronomy and to have the 
kind of self-belief it requires 
takes a certain portion of your 
life. It’s very important that all 
restaurateurs remember that 
there is a future in gastronomy 
in Malaysia and I hope this 
festival continues to create 
that impetus.”

Chef Darren Chin 
Owner and Chef, DC Restaurant

“One of the festival’s missions 
is to nurture togetherness and I 
feel that through MIGF, Mamanda 
and SukaSucre Bistro will be able 
to foster relations with the elite 
group of participating restaurants 
and their celebrated chefs and 
cooks. The festival helps create 
a unique experience, not only for 
the diners but also for all of us 
who live and breathe F&B on a 

day to day basis.”
YBhg Dato’ Fazley Yaakob
Executive Director and Executive Chef SukaSucre Bistro 
and Mamanda

“Having seen several successful 
editions of MIGF in the past, we 
were very excited to be a part of 
it as the grand event brought top 
players in the industry together 
all under one roof, creating an 
exciting atmosphere.”
Prof Dr CocoAlex Yeoh, 
Founder of Nulnu – Nulnu

“I believe that since we are 
selling ourselves as an industry, 
we need more collaboration 
with other restaurants instead 
of operating alone and MIGF 
helps in realising that. The 
year’s theme was conducive to 
that as well; we all come from 
di�erent backgrounds and 
countries, but we all have the 

same aim, which is to provide spectacular service.”

Ms Shaheera Shahab
Director, Pampas Group – Pampas Steakhouse,  
Old Malaya
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“This was the 17th edition of MIGF and in that time 
we have seen the Festival grow beyond what we ever 
could have imagined. We’re always proud to play 
our part and as both principal sponsor and media 
partner, it is our great pleasure to help spread the 
word through TV, print and online media to millions 
of people around the world.”

YBhg Dato’ Steve Day
Founder & Chief Executive, Vision Four Media Group

“Volvo is proud to have been the O¨cial Car for last 
year’s MIGF, a well-known gourmet festival with more 
than a decade of history. At Volvo we aim to provide 
customers with a feast for the senses, a vision shared 
by the Festival which has in no small part helped to 
elevate the dining scene since its inception. It’s a great 
platform for the local and international audience to 
get a comprehensive snapshot of the dining options 
available in Malaysia today.” 

Mr Lennart Stegland
Managing Director, Volvo Car Malaysia Sdn Bhd

“We are proud to have partnered with MIGF to allow 
patrons to go cashless with the Boost e-Wallet by 
just scanning the di�erent restaurants’ QR codes. It 
has proven to have helped enhance the entire patron 
experience with how convenient, easy and rewarding 
it is to pay with Boost as they receive cashback after 
every payment. It was perfect for an event where the 
emphasis is on sampling great food and beverages with 
friends and family. Implementing this unique cashless 
environment to a gourmet food and beverage festival 
that has been running for more than 17 years, proves 
that we are moving towards Malaysia as a cashless 
nation. We’re immensely proud of MIGF’s success here 
and look forward to more culinary partnerships.” 

Mr Mohd Khairil Abdullah 
CEO, Axiata Digital Services

Festival Partners

Pillars of Support - Festival 
Partners share their thoughts

“For over 140 years, Standard Chartered in Malaysia 
has remained committed to its customers by 
gaining a deep local knowledge of the market. This 
has allowed us to deliver customised, value-added 
solutions to a diverse customer base right across 
the spectrum. A partnership with MIGF made sense 
as this long-running event has kept its finger on the 
pulse of the nation, through its gastronomy, for so 
long. Food is undoubtedly one of the best ways to 
get into the hearts and minds of people and we are 
delighted to have lent our support to what was a 
great Festival!”

Mr Abrar A. Anwar
Managing Director and Chief Executive O¨cer, 
Standard Chartered Bank (M) Berhad

Vision Four Media Group
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“As the country’s leading operator of aviation 
gateways, Malaysia Airports aims to provide travellers 
with a seamless service from the minute they step 
into one of the five international hubs and 16 domestic 
airports under its umbrella. Much in the same 
way, MIGF has endeavoured to raise the country’s 
gastronomic profile since 2001 and we are delighted 
to have linked up with it to help further that cause.”

Encik Mohammad Nazli Abdul Aziz
Senior General Manager Commercial Services,  
Malaysia Airports Holdings Berhad

“Astro is pleased to once again have provided 
support to the Malaysia International Gastronomy 
Festival, helping to broadcast and promote the event 
to its viewer base across the region. The event has 
been helping to position Malaysia as a gastronomic 
destination of choice since 2001 and Astro has always 
been proud to be part of that endeavour.”

YBhg Datuk Jake Abdullah
CEO, Astro Radio

“Malaysia Airlines is honoured to have been the o¨cial 
airline partner for MIGF 2018. This gastronomical a�air 
is a celebration of some of the finest food, created by 
top restaurants in KL. This partnership fits in perfectly 
with our own commitment to create a 5-star gourmet 
experience on board our aircraft whether on First, 
Business or Economy Class. We have introduced more 
national favourites with our Best of Malaysia menu to 
provide a truly Malaysian experience. Malaysia Airlines 
is the national carrier of Malaysia and being a part of 
MIGF, a household gourmet event, complements and 
strengthens our relationship in attracting high yield 
tourists to Malaysia.”

Mr Arved von zur Muehlen
Former Chief Marketing O¨cer, Malaysia Airlines Group

“Asian Tigers has become one of the leading 
providers of relocation solutions, providing end-to-
end mobility services that are customised to each 
client. From simple transfers to large-scale events 
such as MIGF, we specialise in creating tailored plans 
to suit each circumstance. This was our second year 
as logistics partner for MIGF and we are looking 
forward too many more festivals to showcase our 
high levels of practicality and skill.”

Mr Peter Karlsson
Country Manager, Asian Tigers Mobility Malaysia
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“Believing that good food brings people together, 
we at Brandavision are delighted to have forged 
a partnership with MIGF and helped publicise 
the festival to the masses. MIGF o�ers a unique, 
year-round platform for restaurants to promote 
themselves, which is what we have done by grabbing 
the attention of foodies around KL!”

Ms Suzanne Chai
Director, Brandavision

“We are happy to have once again come in as Taste 
MIGF Venue Partner, ensuring that visitors to the 
event received the best possible experience via our 
facilities. I have always believed that the Malaysia 
International Gastronomy Festival is a great 
platform to help raise the standards by pushing the 
creativity of our chefs. It’s also a great way to help 
maintain Malaysia’s culinary heritage while pushing 
it into the future.”

Ms Mae Ho
Executive Director/CEO, Berjaya University College

“A global leader in total brand activation, Pico 
International has been helping to realise experience 
design for half a century, providing innovative, 
insightful and inspired solutions. We’re delighted 
to have participated as the o¨cial contractor for 
MIGF, an event that has become internationally-
renowned, and shares our vision to continuously 
exceed the expectations of our clients.”

Mr Eric Ho
Director, PICO International (M) Sdn Bhd

“This was the third year Berjaya Times Square Hotel 
Kuala Lumpur has had the pleasure of hosting Taste 
MIGF, the exciting preview to the Festival, and we 
were thrilled to be a part of the culinary event of 
the year. I believe the theme was particularly apt as 
it reflected the current climate in the country. Our 
longstanding partnership with MIGF has helped 
us expand our events profile over the years, while 
bringing together Malaysia’s culinary elite.”

Mr Mondi Mecja 
Area General Manager, Berjaya Times Square Hotel
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Sponsors’ Initiatives
Festival Partner – Ministry of Tourism, Arts  
and Culture and Tourism Malaysia
The Ministry of Tourism, Arts and Culture and Tourism Malaysia provided invaluable funding, 
support and publicity which have helped make MIGF the world class event it is today.

www.motac.gov.my
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Sponsors’ Initiatives

Principal Sponsor – Vision Four Media Group
The Vision Four Media Group provided the bulk of financial support for MIGF together with 
producing Festival TV commercials, magazines, print advertisements, banners, buntings and 
sponsoring publicity via the Vision Four TV network, Vision KL magazine, e-newsletters, social 
media and websites. It also provided organisation, manpower and administration for MIGF2018.

Vision Four Media Group

www.visionfour.com
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www.volvocars.com/my

Festival Partner – Volvo
Volvo provided automotive support by o�ering its latest car models at various events, 
most notably at the Media Launch where brand-new Volvo S90 luxury sedans helped ferry 
VIPs to the venue.
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Sponsors’ Initiatives

Festival Partner – Standard Chartered
Standard Chartered Malaysia provided financial support, while helping to ensure that the 
overall event received enhanced recognition and brand awareness. 

www.sc.com/my
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www.myboost.com.my

Festival Partner – Boost
Boost provided the Festival with its first ever cashless system that enabled festival diners and 
visitors at Taste MIGF to make transactions via the Boost e-wallet. All participating restaurants 
implemented this cashless system throughout the Festival period.
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Sponsors’ Initiatives

Festival Partner – Malaysia Airports
Malaysia Airports helped spread the festival word to countless travelers by advertising the 
event at various spots throughout KLIA and klia2. 

www.malaysiaairports.com.my
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www.malaysiairlines.com

Festival Partner – Malaysia Airlines
Along with financial support, Malaysia Airports also made its mark at Taste MIGF where its 
pavilion proved extremely popular with visitors, o�ering a spread of iconic Malaysian delights. 
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Sponsors’ Initiatives

Associate Partner – Pico International
Pico provided organisational support throughout all events in MIGF2018. As one of the world’s 
leaders in event planning and execution, Pico delivers innovative and e�ective solutions to 
help activate a wide array of events.

www.pico.com/my

www.asiantigers-mobility.com

Associate Partner – Asian Tigers Mobility
Asian Tigers Mobility provided vital logistical support throughout the Festival. The high 
level of service delivered by their teams meant that vast amounts of equipment needed 
for Festival events was moved around with minimal stress or interruption.




